List of social issues 
	Headings
	Comments and questions

	Product not really needed (bad)

(over whole life cycle)
Genuinely useful product (good)
	Some products are not really needed.  Perhaps we might be better off without them, as making, using and disposing of them at the end of life all contribute to pollution and using up of limited resources.  But some products genuinely improve the quality of life for the users.  How would you rate this product?

	Not appropriate for the culture of the users (bad)

(over whole life cycle)

Appropriate for the culture of the users (good)
	Some products might be good in one society or culture, but not so good in a different one.  For example, a solar lantern (a light charged up by sunlight) is good for Kenyan families that have no access to mains electricity but experience strong sunshine.  It would not so be appropriate for use in England where we have mains electricity and dull days.  But what about a wind-up torch?  At the end of its life, the product might be waste in one country or a reusable or recyclable resource in another. Is the product culturally appropriate for where it will be used?

	Traditional wisdom and technologies disappear (bad)

(over whole life cycle)

Conserves traditional wisdom and technologies (good)
	New products can sweep the market, and in the process traditional ways of doing things are lost, sometimes forever.  This makes the world less sustainable. For example, more and more supermarkets sell ready-made meals: will this mean that we lose the skills of home cooking?  On the other hand new or improved products can build on ‘the wisdom of the centuries’.  A better product is produced, but traditional skills and know-how are not lost.    Thinking about the whole life cycle, how would you rate this product?

	Diminishes cultural diversity (bad)

(over whole life cycle)
Promotes cultural diversity (good)
	Every culture has its own way of doing things.  This is reflected in the clothes we wear, the food we eat, what we like to do in leisure time and so on.  In England – a multicultural society – there are many different cultures.  There are also cultural differences between generations.  For example, teenagers dress differently from their parents, and use text-messaging more on mobile phones.  Thinking about the whole life cycle, how far does the product promote cultural diversity?

	Diminishes conviviality (bad)

(over whole life cycle)
Promotes conviviality (good)
	Humans are social beings. On the whole we like to be with other people (but not all the time!) and do things together.  Some products encourage this – such as the mobile phone, musical instruments or clubs.  Through books we can share the ideas or knowledge of others.  But some products tend to make us more isolated.  Thinking about the whole life cycle, how would you rate the product on a conviviality scale?

	Limits opportunities for future generations (bad)

(over whole life cycle)
Increases opportunities for future generations
	A successful product will meet the needs of people today.  But how far is this done at the expense of future generations?  Will it limit their choices?

	Limits basic rights and freedoms (bad)

(over whole life cycle)

Enhances basic rights and freedoms (good)
	Every person has a right to basic freedoms – enough to eat, safety, care (especially the young and old), a place to live.  These are enshrined in the United Nations’ Universal Declaration of Human Rights.  This includes also the right to education and, for adults, a job, fair pay, the right to vote and so on.  How far does this product support such rights?  For example, is it fair-traded?
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